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This presentation and the accompanying slides (the “Presentation”), which have been prepared by GHCL Limited (the “Company”), have been
prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any
securities, and shall not form the basis or be relied on in connection with any contract or binding commitment whatsoever. No offering of
securities of the Company will be made except by means of a statutory offering document containing detailed information about the

Company

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company
makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness,
fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the
information that you may consider material. Any liability in respect of the contents of, or any omission from, this Presentation is expressly

excluded

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that
are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and
are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are
not limited to, the performance of the Indian economy and of the economies of various international markets, the performance of the industry
in India and world-wide, competition, the company’s ability to successfully implement its strategy, the Company’s future levels of growth and
expansion, technological implementation, changes and advancements, changes in revenue, income or cash flows, the Company’s market
preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of activity, performance or
achievements could differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no
obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements and projections made by
third parties included in this Presentation are not adopted by the Company and the Company is not responsible for such third party statements

and projections
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+ Soda Ash capacity increased

to 850,000 tons/year

Entered into Spinning business
with 65,000 spindles which
increased o 83,000

Home Textile production
commences with 36 mn metres
processing capacity and 926 air
jet looms

2001- 2006

History, Milestones & Way forward

Spindles capacity increased to
175,488, Installed 3,320 rotors

Launch of ‘i-FLO’ salt and ‘i-Flo
Honey'

Arr  jet looms capacity
increased to 162

2010 - 2015

Soda Ash production capacity will be

increased to 11,00,000 tons / year.

Doubled Sodium bicarbonate capacity
to 60,000 tons/year. 5

Spindles increased to 1,76,488. Air je’rg
spinning facility will be operational by
Mar'18

Home textiles, Processing capacity will
be increased to 45 Mn meters with
total 190 Air jet spinning looms .

..................... 2018 - 2019 (E)

— — —

1988 - 2000

Production of Soda  Ash
commences with an installed
capacity of 420,000 tons/year
which increased to 525,000
tons/year

Production of Edible Salt
commences and Launch of
‘Sapan’ salt

Creativity at Core, Values at the Front_—2,07!

2007 - 2008

Refined Sodium Bicarbonate
plant commissioned

Spindles capacity increased 1o
140,000

)

2016 - 2017

Launched 'i-FLO’ spices, Honey
with  increased geographical
spread

Soda Ash production capacity
increased to 950,000 tons / year

Added TFOs for value added
yarn.
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Business overview =<

" Margin leadership in the industry Presence across the value chain
C
» Among top 3 soda ash players with 9.75 T
Lakh MT capacity Spinning
1,76,488 Spindles

» Catering 1/4™ of Indian soda ash demand 3,320 Rofors

Weaving/Knitting
*  Margin leader in the industry; with highest

capacity utilizations 12 mn metres pa

166 air jet looms

» Sodium Bicarbonate of 0.60 Lakh MT Processing

36 mn metres pa
» Strong FMCG presence in South India with
edible salt, Honey & Spices

Finished Product

»  Expanding market reach by adding new 30 mn metres pa

geographies and product basket

*9M FY 18 Revenue contribution

2
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Professional management

RS Jalan

Managing Director

* Unique leadership style with endeared
ml_c‘l(nogerlol abilities drives all businesses
alike

* Qualified Chartered Accountant,
profess deep business understanding
and excellent analytical skills.

Raman Chopra

CFO & Executive Director

= Spearheading GHCL's Finance and IT
functions

* Qualified Chartered Accountant with
sharp financial acumen, negoftiation
skills and a great passion for
technological advancements and
specidlization in Greenfield expansion

Sunil Bhatnagar

Marketing Head, Soda Ash

»  Associated with the Company for over
22 years

= Degreeinlaw and diplomain
management

Manu Kapur

President & CEO, Home Textiles

= |ndusiry veteran with more than 2
decades experience

* his vast experience in Home Textiles
Sourcing in previous assignments with
lkea and J C Penny

NN Radia

COO0, Soda Ash

+ Associated with the Company since
“- 1986

y » Bachelor in mechanical engineering
_ \_-

i‘f’-‘f\\ M. Sivabalasubramanian
e SVP, Spinning
13

» Vast experience in cotton procurement
and manufacturing operations

| ). » Bachelor in textile engineering

N\
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Sustainable Inclusive Growth <§_ﬁ
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Education Village Sanitation

+  More than 4500 students being « Promoting Tata Water Mission
educated in 27 villages from pre- with “1 Day 1 Village
school to graduation Campaign™.

« Under Vidya Jyot Project, N « Constructed 5316 toilet units
promoting education for village . ﬁ"“ L s ”2‘% 06 in 66 villages.
T . o et e
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« Reclaimed more than 350

Hectares of waste lands. Focus on 100+ women from 6 villages
. Creating water reservoirs on - : ’ = Vi ’
mined lands through water InGCIUVSJche taken to d|s'ch’r |ev§| women
; empowerment seminar
horve§flng i o * India or znized by WASMO
« Creating agricultural <+ g Y

« Organizing Industrial Tailoring
Training in Bhilad, for skill
02 development and better
livelihood

Ith % 03 Healthy Agri ultu

]
Practices

growth through land refill 04
on waste/mined land

+ Impacted over 50000 lives through

various heath initiatives like Eye Camps, « 650+ farmers in 43 villages were
Cataract, Spectacles consultation and provided organic manure at 50% of
medicines cost.

» Creating awareness for Cancer + We make sure more than 1,600
detection along with Gujarat Cancer hectare of land is free from harmful
Research Institute. chemical.

+ Free Medical checkups every Sunday for + Drip/Sprinkler Irrigation implemented in
44 villages benefiting 1120 families.

rural health awareness. X
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